
Case Study: How Digital Marketing Helped Aurelia Living Studio Increase Leads and 
Online Visibility 

Overview 

Aurelia Living Studio, a premium home décor and luxury interior solutions brand, 
wanted to move beyond traditional marketing and build a stronger digital presence. 

The brand offered high-end products and customized design solutions for homeowners, 
architects, interior designers, builders, and premium property developers. However, its 
online visibility was limited, and most enquiries were coming through offline referrals 
and word-of-mouth. 

The objective was simple: increase brand awareness, improve search visibility, generate 
qualified leads, and build a scalable digital marketing system. 

 

The Challenge 

Before implementing a structured digital marketing strategy, Aurelia Living Studio faced 
several challenges. 

Limited Online Visibility 

The brand had strong offline credibility, but potential customers searching online were 
not easily discovering it. 

Low Website Traffic 

The website was not ranking well for important search terms related to premium 
interiors, luxury décor, and custom home solutions. 

Weak Lead Generation 

The website was not fully optimized to capture enquiries, consultation requests, and 
customer interest. 

Dependence on Traditional Marketing 

The business relied heavily on referrals, exhibitions, print marketing, and offline 
networking, which made growth slower and less predictable. 

 

Our Digital Marketing Approach 

A complete digital growth strategy was created to improve visibility, attract the right 
audience, and convert online interest into business enquiries. 

 



Search Engine Optimization 

The first step was improving the brand’s visibility on Google. 

The SEO strategy included: 

• Keyword research for high-intent search terms 

• Website content optimization 

• Meta title and description improvements 

• Image alt-text optimization 

• Local SEO improvements 

• Google Business Profile optimization 

This helped Aurelia Living Studio appear in front of customers actively searching for 
premium interiors, luxury home décor, and customized design solutions. 

 

Google Ads Campaigns 

Google Ads were used to target customers with strong purchase intent. 

Search campaigns focused on users already looking for similar products and services. 
Display campaigns helped improve brand recall among homeowners, designers, 
architects, and premium property buyers. 

The goal was not just to increase website visits, but to attract users who were more 
likely to enquire, call, or book a consultation. 

 

Facebook and Instagram Ads 

Since the category was highly visual, Facebook and Instagram played an important role 
in the strategy. 

The campaigns showcased: 

• Premium product images 

• Completed project visuals 

• Design-focused creatives 

• Lifestyle-based content 

• Craftsmanship and quality highlights 



• Trust-building brand messages 

This helped the brand reach the right audience and create interest among people 
planning premium home upgrades or interior projects. 

 

Social Media Optimization 

A consistent social media presence was developed to build trust and brand credibility. 

The content strategy included: 

• Project photos 

• Short videos and reels 

• Behind-the-scenes content 

• Product education posts 

• Customer-focused content 

• Design inspiration posts 

This helped the audience understand the brand’s quality, style, and premium 
positioning. 

 

Content Marketing 

Content was used to educate customers and strengthen the brand’s authority. 

The content plan included: 

• Blog articles 

• Product explainers 

• Project showcases 

• Design inspiration content 

• Photo galleries 

• Case-study-style posts 

This helped Aurelia Living Studio position itself as a knowledgeable and trusted brand in 
the premium home improvement space. 

 

 



The Results 

With a consistent digital marketing strategy, Aurelia Living Studio saw strong 
improvements in online performance. 

Key outcomes included: 

• Higher organic website traffic 

• Better search engine visibility 

• Increased website visitors 

• More qualified enquiries 

• Improved social media engagement 

• Stronger brand recall 

• Increased business opportunities from digital channels 

The case shows how a traditional business can use digital marketing to move from 
limited offline reach to a more scalable online growth model. 

 

Key Learnings 

This case study highlights one important point: digital marketing works best when every 
channel supports the other. 

SEO builds long-term visibility. 
Google Ads captures high-intent customers. 
Facebook and Instagram Ads create awareness and demand. 
Social media builds trust. 
Content marketing improves authority. 
Lead tracking converts interest into business. 

For businesses in interiors, furniture, real estate, home décor, construction materials, 
architecture, and local services, this type of digital growth system can create a strong 
competitive advantage. 

 

Conclusion 

Digital marketing is no longer optional for traditional businesses. Customers now 
search, compare, and judge brands online before making purchase decisions. 

A strong digital presence helps businesses become more discoverable, more 
trustworthy, and more accessible to the right audience. 



With the right combination of SEO, paid advertising, social media, local visibility, and 
content marketing, traditional businesses can create a predictable and scalable source 
of leads. 

 

Call to Action 

Want to grow your business online? 

At Aayushee Digital, we help businesses build visibility, generate leads, and create a 
stronger digital presence through SEO, social media marketing, paid advertising, 
website strategy, and content marketing. 

Let’s build your digital growth system. 

 


